
 
 
 
FOR IMMEDIATE RELEASE 
 
COOTAMUNDRA-GUNDAGAI REGIONAL COUNCIL CORPORATE BRANDING PROJECT UPDATE 
 
Over 600 results for the Cootamundra-Gundagai Regional Council’s branding survey have been 
analysed and have proven to be enormously beneficial as the Council moves into the next stage of the 
project – developing the Council’s new logo design. The survey results have assisted Council form a 
vision of how its residents and visitors see and feel about the region and graphic designer Angela 
Pearce has spent the last few weeks translating the findings into a series of visuals.  
 
Council was very encouraged by the range of community members who participated in the survey, 
with responses received from residents of all the towns and villages within the new Council area. In 
addition, all age groups were represented. 
 
The feedback Council has received from the survey responses is that the current Shire and interim 
Shire logos are not very engaging, illustrating the need for a new Council look. The stand-out 
descriptions for the Cootamundra-Gundagai region included Country Lifestyle, Rural/Agriculture, 
Family Friendly and History/Heritage. The highest ranking visual representations for our region 
included Farming, Rolling Hills, Running River, Community & People and Native Plants & Animals. 
 
Christine Ferguson commented on the results from the survey and thanked all of the respondents for 
being involved in the creation of a new brand for their Council. “Council is so thankful to the 
community for their input into the survey. The community has highlighted our country living, 
agricultural landscape and friendly communities as major elements to be depicted in our logo.  Watch 
this space!  This is an exciting time for our community as the design team turn their ideas into a new 
logo and brand for our Council.” 
 
Stage two of the branding project is now underway with design options set to be released in the 
coming weeks.  Community members are reminded that their role is not complete as design options 
will be placed on public exhibition, and it is essential that Council continues to receive community 
input. Christine Ferguson continued, “The significant part of the process now is to ensure that the 
community’s ideas are accurately translated into a design that represents the results of the survey 
and that the end result is a logo and brand that we can all be proud of.  To ensure that this happens 
community members from all areas of the Council must give their input into the design options once 
they are made available.”  
 
The community are encouraged to keep a close eye on Councils websites and Facebook pages as well 
as the local newspaper for when logo concepts will be placed on public exhibition and a request made 
for community comment on the designs. 
 
Council’s Corporate Branding and Community Engagement project is being funded by the State 
Government Amalgamation Funding. 
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